
November 4, 2015 
Penn State Extension Office  

670 Old Harrisburg Rd, Gettysburg, PA 
 

 
 
 
 

Present: Audrey, Bicky, Kathy, Hannah, J’Amy, Bridget, Amy, Etta, Kim and Betsy. 

1. October minutes approved 
 

2. 2016 Chesapeake Food Policy Leadership Institute - Kim 
i. We’ll vote for March as a preference 
ii. Decide who wants to go in the future. Kathy, Bridget and Audrey are interested. 

 
3. Gleaning/SCCAP – Hannah and Bridget 

i. World Hunger Week – 6 days, 9 events, 236 participants, 8,770 lbs of food donated, $4,768.45 in 
donations. 

ii. Fall Empty Bowls fundraiser - Sunday, November 15th, 2-4pm, Ag Center – Apple crisp and Mr. G’s 
Ice Cream with Waldo’s music. 

iii. This year, Gleaning reached more people overall. Total amount of fall pounds is lower than last 
year, but more pounds were gleaned in berries. More fundraising and an additional person were 
achievements! 

iv. Hannah will be around through December. 
v. Ruth’s Harvest is interested in joining the ACFPC. They can send Kim their email to be added to the 

alias.  
 

4. Campus Kitchen - Kim 
i. Chili Cook-off: November 12 from 11:30-1:00. Come eat for $5 or enter a chili for $20. 
ii. Thanksgiving Fundraiser for Food Pantry Outreach. Donate at www.gettysburg.edu/cps  

 
5. Adams County Farmer’s Market Association – Kathy and J’Amy 

i. The FMPP grant will be restructured. More information will come in a few weeks. 
ii. HO surveys indicate the following about market preferences:  

Location: Outlet Shoppes – 46, Culp Street - 30 
Days: Saturday - 48, Wednesday - 30 and Friday - 9 

iii. Most likely, there will only be 2 market days next year. 
iv. Outreach numbers for the season:  

 
 
 

 

7. FINI Update – Etta, Kim, Kathy, Audrey  

  SNAP DEBIT 
Double 
Dollars 

Healthy 
Options 

FMNP 
match 

Market 
Bucks Kids Day 

2015 Totals 2516 3485 1825.5 12255 3501 169 532 
2014 Totals 3002.5 6787 2374.5 11738 0 374 98.5 

http://www.gettysburg.edu/cps


a. Feedback from 46 SNAP Surveys demonstrates:  

Offering the $1/$5 incentive at Gettysburg was enough for about 70% of our sample (32 
respondents) to shop there.  Increasing the incentive to $2.50/$5 gets us only 3 more shoppers 
(6%).  We would need to offer $5/$5 to get everyone, and I don't think we will have funds for 
that. Given that we know we under-surveyed folks from Biglerville, we need to decide if our 
money be better spent offering the $1/5 incentive at both stores.  

b. To do this we’ll need about $15,000 in match. 
c. Timeline moving forward to Dec 15 deadline: 

i. We need meet with Kennie’s. 
ii. Determine volunteer hours. 

iii. Follow up with Philly Food Trust, State, SCCAP and Capital RC&D 
 

8. Healthy Options – Audrey 
a. Summer re-cap: 92% usage of vouchers.  
b. Winter registration: 76 participating  families, starts at Kennie’s on Wednesday, Nov 4.  
c. Kick off events. Community Leaders will be orienting the participants to what they can get with their 

vouchers and vouchers will be distributed. 
i. Wed, Nov 4 from 6-8 pm at the Gettysburg Kennie's  

ii. Fri, Nov 6 from 6-8 pm at the Biglerville Kennie's 
d. Need to look at finances to ensure there’s stipend money to support HO Leaders. 

 
9. Healthy Adams County – Kathy  

a. Community Roundtable happened on Friday, Oct 30 in Hanover. 
b. Review Goal 1, objective 1: CREATE ACTION PLAN for ACFPC’s role. 

Goal: Reverse the trend of increased adult overweight/obesity by 2025 
Objective 1: Increase the number of adults meeting the daily recommended consumption of fruits 
and vegetables throughout the county by 2017. 
While we had a good conversation and brainstorming, another session needs to be spent on this to 
create a plan. Much of the conversation centered on introducing children to food through school 
initiatives.   


